
Tous droits réservés ©  Anthropologie et Sociétés, Université Laval, 1994 This document is protected by copyright law. Use of the services of Érudit
(including reproduction) is subject to its terms and conditions, which can be
viewed online.
https://apropos.erudit.org/en/users/policy-on-use/

This article is disseminated and preserved by Érudit.
Érudit is a non-profit inter-university consortium of the Université de Montréal,
Université Laval, and the Université du Québec à Montréal. Its mission is to
promote and disseminate research.
https://www.erudit.org/en/

Document generated on 04/19/2024 5:50 a.m.

Anthropologie et Sociétés

Rob SHIELDS (dir.) : Lifestyle Shopping. The Subject of
Consumption. Londres, Routledge, 1992.
Val Morrison

Volume 18, Number 3, 1994

Frontières culturelles et marchandises

URI: https://id.erudit.org/iderudit/015335ar
DOI: https://doi.org/10.7202/015335ar

See table of contents

Publisher(s)
Département d'anthropologie de l'Université Laval

ISSN
0702-8997 (print)
1703-7921 (digital)

Explore this journal

Cite this review
Morrison, V. (1994). Review of [Rob SHIELDS (dir.) : Lifestyle Shopping. The
Subject of Consumption. Londres, Routledge, 1992.] Anthropologie et Sociétés,
18(3), 135–137. https://doi.org/10.7202/015335ar

https://apropos.erudit.org/en/users/policy-on-use/
https://www.erudit.org/en/
https://www.erudit.org/en/
https://www.erudit.org/en/journals/as/
https://id.erudit.org/iderudit/015335ar
https://doi.org/10.7202/015335ar
https://www.erudit.org/en/journals/as/1994-v18-n3-as796/
https://www.erudit.org/en/journals/as/







