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Article abstract
This paper inquires into the commodification of identities. We argue that the
ways in which a team represents its community, and the ways in which fans
identify with teams, have both been transformed as sports entertainment has
become a progressively bigger business, and as sports audiences have become
familiarized with national and international "standards". We suggest that the
progressive commodification of sports and the marketing of fan identification
together illustrate the formation of identity markets and the normalization of a
mosaic-like identity. This market and this type of identity signal the advent of a
promotional culture in which the individual is systematically addressed as a
consumer, net as a citizen.
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