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Article abstract
The " Good Reasons " to Give
For many years the well-known sociologist Raymond Boudon has suggested the
widening of the methodological individualism paradigm so that it can be
applied to social phenomena which do not obey an instrumental rationality. In
this article we attempt to understand the gift relationship within the
framework of that paradigm. Our provisional conclusion is that although
methodological individualism is useful to an understanding of the gift-giving
phenomena, it has important limitations.
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